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WORK 

WE WORK WITH FORWARD THINKING CLIENTS 

CLIENT LIST 

 

Rhode Island Foundation 

Providence Preservation Society 

Olneyville Housing Corporation 

DESIGNxRI 

Headmaster Magazine 

East Bay Community Development Corporation 

 

American Lung Association in RI 

Providence Creative Industrial Space 

The Providence Foundation/Downtown Improvement District 

RI Citizens for the Arts 

Libby Slader Interior Design 

Highlander Institute 
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SAMPLE PROJECTS 

PUBLIC RELATIONS PLAN AND IMPLEMENTATION 

Providence Foundation / Downtown Improvement District 

The Providence Foundation is a not-for-profit private sector economic development organization supported by over 130 leading corporations 

and institutions in the city of Providence. They support a number of major initiatives geared to create an environment conducive to growth 

and attractive for investment. These initiatives include the Downtown Improvement District (DID) and the Downtown Providence Parks 

Conservancy (DPPC). In late 2012, the Providence Foundation engaged MYRANDA to develop a public relations plan with an overall 

objective to position downtown Providence as a bustling and attractive state capital to all Rhode Islanders, most especially those in the 

suburbs, hoping to shift the external perceptions and mindset. As there are multiple downtown Providence websites and voices, and the 

Providence Foundation is relatively unknown (to those outside of their membership), MYRANDA advised on a strategy where Providence 

Foundation/DID can become known as a resource for critical data and tracking of the downtown resurgence, such as the number of new 

business openings, and the commercial and residential vacancy rates, as well as transportation and parking. Rounding out the plan is 

supporting activities hosted by and already being promoted by others in the downtown core. The plan has been completed and the first 

phase of implementation is underway. Dates of Service: November 2012 – Present. Team Members: Lisa Carnevale 

MARKETING AND BRANDING OLNEYVILLE SQUARE 

Square One, Olneyville Housing Corporation – Providence, RI  

Square One is a new effort to beautify Olneyville Square in Providence and market the area as a business district. The initiative is organized by 

Olneyville Housing Corporation with guidance from the Square One stakeholder committee. Olneyville is one of Providence’s most diverse 

neighborhoods. MYRANDA, along with design partner Basics Group, had been engaged to conduct market research, facilitate stakeholder 

and community meetings, create a design and establish brand identity, and develop marketing and communications strategies for the new 

effort. The effort hopes to engage local businesses to achieve a longer term goal of creating an active business improvement district. 

MYRANDA used facilitation methods to engage in the business district community in finding common values and goals that will then feed the 

district brand strategy. Deliverables of the project include an integrated marketing and communications plan, launching of the plan with 

social media and PR, and a toolkit for ongoing communications efforts. Dates of Service: November 2012 – Present. Team Members: Lisa 

Carnevale, Basics Group 
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STRATEGIC COMMUNICATIONS AND POSITIONING 

Providence Preservation Society – Providence, RI 

The Providence Preservation Society (PPS) is a multifaceted citywide preservation organization that advocates for historic preservation and 

enhancement of the built environment. PPS engaged MYRANDA to steer communications strategies for the organization, primarily 

implemented through a year-long schedule of events. PPS’s 2011 Providence Symposium featured a timely issue, the newly vacated 

Interstate 195 land. After a lapse in organization leadership, a re-positioning of the group was important to elevate PPS’ voice on issues of 

urban planning and city development. MYRANDA worked with PPS to use this event in this strategic re-positioning, and focused on ensuring 

high-profile leaders were in attendance, placing feature articles on the event and PPS, and obtaining invites for PPS to appear on political 

talk shows. The event and strategy was hugely successful, gaining wide coverage and buzz among the community. We continued to 

implement the strategy throughout the year. Dates of Service: August 2011 – Present. Team Members: Lisa Carnevale 

MADE IN RHODE ISLAND 

Providence Creative Industrial Space – Providence, RI 

The Providence Creative Industrial Space (PCIS) is a real estate and advocacy organization for small businesses and the creative industries in 

Providence. PCIS engaged MYRANDA to work on proposing and passing legislation to create a “Made in Rhode Island” program for the 

state. MYRANDA pulled together the legislative leadership for the bill and helped draft the legislation with policy staff. We also arranged 

meetings with industry leaders and future advisory committee members for the “Made in Rhode Island Manufacturing Collaborative”, which 

was ultimately created through the bill. This group of manufacturing, economic development, and private sector leaders will oversee the 

development of the program, which will be housed at the RI Economic Development Corporation. The bill was adopted into the House 

Speaker’s economic development package and benefitted from strong leadership in both chambers. MYRANDA organized strong 

testimony, negotiated changes between House and Senate, and brought the bill to successful passage.  We continue to advise and build 

relationships to get the Collaborative underway. Dates of Service: November 2012 – Present. Team Members: Lisa Carnevale, Stephanie 

Federico, Tony DeSisto. 


